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This Bachelor’s thesis is conducted with the main objective of understanding the perspective 
of culture and its impact on the tourism industry of the host country i.e. Nepal.  Furthermore, 
it will help to gain insight about the possible opportunities and threats in tourism through the 
responses gathered from various respondents. To research the topic, a web-based survey was 
conducted among the Nepali youths (mostly students) belonging different places via social 
networking sites. 
 
Both qualitative and quantitative approaches have been applied in this thesis. To gain initial 
insight regarding culture and tourism, online material related to different cultural monu-
ments and places of historical importance within and outside the Kathmandu Valley were re-
ferred. This provided a basis for quantitative research conducted in the next phase of the re-
search. For the purpose of the study, online questionnaires using Google forms were created 
and sent via various social networking platforms for responses. 
 
Before developing the questionnaires for the online survey, researcher thoroughly reviewed 
the literature and considered the main objectives. For study purposes, data published by Ne-
pal Tourism Board and various research works from other researchers relating to the same 
field were also examined. The data thus collected are analyzed using various statistical 
methods. Analyzing the obtained results then produces the conclusions of the research. Some 
general and specific recommendations are also listed at the end.  
 
Nepal is a country with an abundance of historic, cultural and diverse ethnic traditions, which 
could attract tourists from every corner of the world. The county holds tremendous opportu-
nities for the development of cultural tourism but it is lagging behind due to the lack of 
abundant resources. Towards the brighter prospects, these resources are in the process of 
being established and hopefully will take the cultural tourism of Nepal to a new height. 
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1 Introduction
 
Nepal is a country with rich tourism potential. Apart from its magnificent natural beauty and 
scenery, the country’s rich culture lures tourists around the globe to make their trip to Nepal. 
Although Nepal is a small country it is very diverse in socio-economic and physical features. 
These features help the country to pull a wide range of visitors from around the globe to its 
architectural wonders, breathtaking landscapes, preserved culture and snowy mountains. 
With the right promotion and techniques, the country could attract more tourists and make 
them stay longer. This research will help to identify the perception of Nepali people regard-
ing cultural tourism in Nepal and what steps we can take to promote it further. 
 
1.1 The aim and objectives of research 
 
The research was conducted to understand the perspective of culture and its impact on the 
tourism industry of the host country. It helped to gain insight about the perspective of Nepa-
lese people regarding cultural tourism and the opportunities it offers and threats it poses. 
The responses collected from different respondents indicate how people from Nepal take cul-
ture as a factor to promote tourism and what measures can be taken in order to ensure its 
promotion. All the related stakeholders could and adopt it for improvement can use the in-
formation collected in this research.  
 
1.2 Defining culture 
 
Scholars have defined culture in many different ways and from many different perspectives. 
More than 500 definitions of culture can be found. Oxford dictionary defines culture as “the 
customs and beliefs, art, way of life and social organization of a particular country or group” 
(Oxford Dictionary) whereas Cambridge English Dictionary states that culture is, "the way of 
life, especially the general customs and beliefs, of a particular group of people at a particular 
time” (Cambridge Dictionary). Both of these definitions basically try to state the same overall 
meaning. In broader sense culture can be defined as the body of cultural properties created 
and produced by a given nation or people, as a reflection of their values, their lifestyle, and 
the main factors ensuring their survival. Based on the characteristics of the natural environ-
ment and influenced by its social and historical features each nation or ethnic group creates 
its own system of particular cultural properties and values. So culture is the only element 
that distinguishes the various peoples of the world from one another. One factor that cannot 
be overlooked here is that culture is associated in many ways with the lives and activities of 
people; thus, the essential nature of man and society can be seen through culture. As culture 
is connected with many aspects of human and social life, it is clear that tourism as an active 
area of human activity that cannot be taken separately from culture. 
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Hofstede states that: “Culture refers to the cumulative deposit of knowledge, experience, 
beliefs, values, attitudes, meanings, hierarchies, religion, notions of time, roles, spatial rela-
tions, concepts of the universe, and material objects and possessions acquired by a group of 
people in the course of generations through individual and group striving” (Hofstede, 1997) 
 
 
 
Figure 1: Manifestation of Culture at Different Levels of Depth (Hofstede 1997) 
 
According to Hofstede, the core of a culture is formed by the values which in terms of tourism 
will be the basis for the attraction of a given destinations. The different levels of culture will 
be the rituals, the heroes and the symbols of the given culture, which again would serve as a 
basis for tourism purpose travels. 
Tourists, upon their arrival to a foreign destination, enter into the linguistic and cultural 
sphere of that nation whether they want to or not. They get to observe the cultural symbols 
and signs, arts and theatrical performances, enjoy national food and drink, and learn about 
the clothing, transportation, local history, and culture. As a matter of fact, the existence of 
distinct national cultural properties serves as the primary context for tourism, by encouraging 
people to visit such properties in person, to study them, and to travel as tourists. Specialists 
have referred to the foundations of tourism as “cultural attractions” which are divided into 
“hard attractions” and “soft attractions” Hard attractions include factors like  
• Cultural heritage properties 
• Museums 
• Architecture 
• Monuments 
• Temples and monasteries 
• Cultural and artistic centers 
• Streets and squares 
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• Buildings 
• Archeological findings and 
• Lifestyle of the people 
Whereas, soft attractions include factors like: 
• Music 
• Dance 
• Poetry 
• Literature 
• Painting 
• Sculpture 
• Traditional folk arts and 
• Handicrafts 
 
1.3 Tourism sector in Nepal 
 
Nepal is a small landlocked country in South-East Asia. Although small, the country is rich in 
various ecological and physiographic characteristics.  These diverse characteristics attract 
tourists from the world to Nepal. Nepal’s physical uniqueness provides a wide scope of adven-
turous activities while its diverse culture and ethnicity offer scope for art, learning, and en-
tertainment for the tourists. Tourism is a major source of foreign exchange income and em-
ployment generator in Nepal. Also, Nepal lacks abundant resources, in this scenario; the tour-
ism sector is expected to play an important role in the development and economy. 
   
As per the statistical survey conducted by Ministry of Culture, Tourism & Civil Aviation; Plan-
ning & Evaluation Division; Statistical Section of Nepal during the year 2012 the total number 
of tourists visiting Nepal was 803,092. The number had increased by 9.1% in comparison to 
the previous year. Out of which, tourists who traveled via air were 598,258 (74.5%) whereas 
who traveled by land were 204,834 (25.5%). Their average length of stay was 16 days for the 
year. During the same year the number of tourist arrival by purpose of visit is shown below: 
  
 
Trekking & Moun-
taineering 
Business Pilgrimage Official Conv./ 
Conf. 
Others Not Speci-
fied 
Total 
105,015 24,785 109,854 30,460 13,646 48,540 91,165 803,092 
 
Table 1: Tourist Arrival by purpose of Visit, 2012 
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Figure 2: Tourist Arrival by Purpose of Visit, 2012 
 
The evaluation shows that tourism sector in Nepal has been an important source of foreign 
exchange earnings. As variations in the amount of revenue earned from tourism correlate to 
the variations in the number of tourists, foreign exchange earnings are shown to be depend-
ent on the number of tourist arrivals. The net total foreign exchange receipt from tourism 
sector during 2012 was Rs. 30267.42 million.  
 
2 Literature Review 
 
Culture and Tourism: Defining Roles and Relationship 
Prayag Raj Sharma. International Centre for Integrated Mountain Development ICIMOD 
Discussion. Paper Series No. MEI 95/2. 1995 
 
This study conducted an analysis of positive and negative impacts of tourism on culture and 
some suggested mitigating measures to control the negative impacts. The study was made in 
two tourism areas of Nepal Kathmandu and Khumbu. Some negative impacts found changed in 
the ethnic demography, commercialization of art, youth problems, increase in crime rate, 
degradation of national parks etc. The paper had also provided the different roles to be 
played by government, NGOs, and the private sector in preservation and development of cul-
tural diversity. Few monitoring recommendations like monitoring of natural resources base, 
temples, monasteries, festivals, cultural events, traditional crafts, and patterns of emigration 
and immigration etc were listed at the end of the paper. 
 
Case study on the effects of tourism on culture and the environment: Nepal; Chitwan-
Sauraha and Pokhara-Ghandruk 
Chart	Title	
Trekking	&	Mountaineering	Business	Pilgrimage	Of6icial	Conv./	Conf.	Others	Not	Speci6ied	
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Ram Niwas Pandey, Pitambar Chettri, Ramesh Raj Kunwar, and Govinda Ghimire. Culture 
and Tourism in Asia.  UNESCO Principal Regional Office for Asia and the Pacific. 1995 
 
The project was conducted to study the impacts of tourism on culture and the environment 
and its present state in Nepal. The findings of this study were supposed to provide guidelines 
for the formulation of sustainable tourism, which protects the natural and social environment 
of the host country and encourages a better understanding of people and respects for their 
culture. The paper contained two case studies in the third section. Two case studies were 
conducted among the people of Chitwan (plain area of Nepal) and Ghandruk (hill regions 
around the Annapurna sanctuary). The impacts of tourism on these two different groups of 
people were examined. Based on the information generated, some general and specific rec-
ommendations are offered to enhance the tourism industry in Nepal. Recommendations are 
also provided to protect the ecological and socio-cultural conditions of the country. The au-
thors suggested that to increase the number of tourist arrivals, the need to study the demand 
side of the industry is a must. The tourism promotional centers should conduct more intensive 
international and national promotional campaigns. The festivals and culture of Nepal should 
be widely publicized. Preparation and distribution of the brochures illustrating these celebra-
tions need to be done by governmental and non-governmental agencies in a worldwide con-
text. Apart from it, focus on movies and audio-visual aids should also be provided ads they 
are also helpful in drawing tourists. 
 
Socioeconomic Impacts of Tourism in Lumbini, Nepal: A Case Study  
Pradeep Acharya.  
 
To collect information about existing state of tourism in Lumbini was the main objective of 
the study. It was conducted without any specified hypothesis and theoretical framework.  
This study was made during the year 2001 AD in Rupandehi district of Nepal among the people 
of Lumbini ideal village development committee. To study the extent and impacts of tourism 
in Lumbini, Investigation was made. The study attempted to demonstrate what people actual-
ly feel about the incidence of tourism and its socio-cultural impacts. The research results in-
dicated that tourism was favorable for the people as it was helpful in generating employment 
and increased income. 
 
Impacts of tourism in world heritage site: a case of Bhaktapur Durbar Square, Nepal 
Sacheen Maharjhan. The University of Hong Kong (Pokfulam, Hong Kong) 2012 
 
This study focused on Bhaktapur Durbar Square, one of the monument zone of Kathmandu 
Valley World Heritage Site which lies within a Bhaktapur city, an ancient historic town. Survey 
research targeting local people and key informant’s interviews were held to investigate on 
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the domains of major impacts from the cultural tourism in Bhaktapur Durbar Square from the 
perspective of the local community.  The study found that cultural tourism in Bhaktapur had 
contributed significantly to local government’s tax revenue particularly through tourist entry 
fee, which in turn contributed to the conservation of the world heritage properties. However, 
the study also found that there had been limited positive impacts of cultural tourism for the 
majority of local people i.e. farmers group. Tourism has not encouraged the growth in the 
agriculture sector. A community-based tourism strategy was recommended in order to reduce 
the disparity and which would directly benefit the community and encourage the local com-
munity to involve in decision-making process. 
 
Tourism and Economic Growth in Nepal  
Vishnu Prasad Gautam, Ph.D. NRB Economic Review. Vol 23-2. October. 2011 
 
This paper attempted to confirm empirically about the positive impact of tourism in Nepal. It 
was based on Nepalese data of foreign exchange earnings from tourism and gross domestic 
product for the period between FY 1974/75 and 2009/10. Co-integration test had been done 
for ascertaining long run relationship and error correction method for short run dynamics. Out 
of two variables used in the model, earning from tourism was obtained from Tourism Statis-
tics while GDP series was derived from Economic Survey, 2010/11. The analysis of the rela-
tionship between tourism earning and economic growth exhibited the significant relationship 
between the variables. Using the concepts and methods of the unit root test, cointegration, 
Granger causality test and error correction method, and the study confirmed that there exists 
short-term dynamic relationship as well as the long-run cointegrating relationship between 
tourism income and GDP. In addition, the evidence seemed to verify the notion that tourism 
growth granger causes economic growth and vice versa indicating a bi-directional causality 
between economic growth and tourism growth. 
 
Changing socio-cultural status in Rural Nepal: A case study of Bandipur VDC of Tanahun 
District, Western Nepal 
Kapil Khanal. Institute of Forestry, Pokhara, Nepal. 2011 
 
The general objective of the research study was to explore the changing socio-cultural status 
of the people of the Bandipur VDC. The eleventh chapter of the report presented the impacts 
of tourism on Socio-cultural status of Bandipur. From the economic aspects, significant posi-
tive changes were observed due to tourism in Bandipur. It had increased job generation and 
income. The increase in the flow of tourist had increased the demand for daily supplies of 
vegetables, fruits, and other items. This had also provided a good market for the local pro-
ducers and farmers. Talking about the socio-cultural change the most significant impacts that 
were known to exist in Bandipur included change in quality of life of the service providers, 
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job holders of hotels, restaurants, groceries, revivification of culture and traditions, employ-
ment of porters, guide etc which were among the positive impacts of tourism on society and 
culture. However, some negative impacts were felt like the increment in hooliganism, in-
creasing trend of westernization in clothing and food habits leaving behind their own indige-
nous and cultural habits. Also, some of the celebrations of indigenous cultures were at stake 
as people were becoming more liberal towards the celebration of western festivals. 
 
 
 
3 Research Method 
 
For better understanding the perspectives of Nepali people regarding the cultural tourism and 
its prospects of growth in Nepal, we carried out an online survey of around 156 respondents. 
The details of the data collection process, the material used, the procedure followed and the 
method chosen the purpose of research are explained below: 
 
3.1 Chosen methods and materials: 
 
Both the qualitative and quantitative method has been applied in this research. For gaining 
initial insight regarding culture and tourism, online material related to different cultural 
monuments and places of historical importance within and outside the Kathmandu Valley 
were referred. This provided a basis for quantitative research conducted in the next phase. 
For the purpose of the study, online questionnaires using Google forms was created and sent 
to a number of university students in Nepal. A structured questionnaire was prepared and 
convenience sampling method was used. Descriptive analysis of the obtained responses was 
then done. The research works from a number of authors and students related to culture and 
tourism was also reviewed to gain more insights regarding cultural perspectives of tourism. 
Also, the data regarding the flow of tourists to various destinations of Nepal was obtained 
from the website of Nepal Tourism Board and Ministry of Culture, Tourism and Civil Aviation 
and analyzed to get a clearer picture of tourism in Nepal. 
 
The research is on the topic ‘Cultural Perspective of Tourism in Nepal’. To describe culture in 
terms of tourism was challenging, as culture in itself is a very vast topic. Thus to provide 
shape to this study, I decided to study the topic through the perspective of Nepalese people 
only. As the cultural properties of any nation greatly affect its tourism industry, I decided to 
carry out this study in Nepal. In this course, the resources and opportunities, social demand, 
advantages and products and services related to the cultural tourism are discussed. 
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The basis of research was first formed through qualitative research that helped me identify 
the variables and aspects of the culture to be measured to find out the situation and percep-
tions of cultural tourism. The responses thus obtained through interviewee, online survey and 
their statistical analyzes are all very important in forming the final conclusion. The research 
is mostly oriented towards qualitative survey because the responses obtained from the inter-
views were from the people who have been working for the protection of cultural heritages 
and have observed the tourism falter and prosper in those areas since a long period of time. 
The information thus obtained was first hand and presented the real scenario of cultural tour-
ism in those places. 
 
Similarly, quantitative research has also formed an important part of the research as they 
helped quantify the variables and find their relative significance in exact numerical values or 
percentages. The higher the number of respondents, the greater is the accuracy and reliabil-
ity of the data. This can lead to ease in drawing final conclusions from the research. So, dur-
ing the survey, we tried to reach to a maximum number of respondents. 
 
The data are presented in the form various tables, charts, diagrams, pie charts, pyramid and 
figures to describe more about a certain topic and make the readers understand the infor-
mation easily. To define the findings in a more easy and comprehensive way, the use of vari-
ous online tools and other presentation process were made. 
 
3.2  Research procedures 
 
The research for this thesis was conducted in two phases. The first one included the interview 
with the authorities of cultural heritages of Nepal through electronic media. An online ques-
tionnaire was created during the second phase using Google forms. Apart from it, statistical 
and other secondary data published by the Ministry of Culture, Tourism and Civil Aviation and 
Nepal Tourism Board in their online portals were also analyzed to support the study.  
 
For the first phase, the author formulated open-ended questions for the exploration of the 
cultural tourism from the point of view of the concerned authority. Since the author could 
not travel to Nepal himself to collect the data, the questions were sent electronically through 
contact obtained from friends in Nepal. The detailed responses from the interview were then 
collected. 
 
In the second phase i.e. the online phase, web-based questionnaire was sent to university 
level students of Nepal via social networks and e-mail. This was a specially designed ques-
tionnaire approved by the thesis instructor. The reason for selecting university students for 
this purpose was the ease in data collection as they are the ones who frequently use email 
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and social media in Nepal. Moreover, they also have the understanding regarding the culture 
and traditions of Nepal along with the significance and recent developments in the tourism 
sector of Nepal. 
 
With a large number of respondents, the task of drawing a conclusion will ease out and the 
obtained result would also be more reliable. Thus during this survey, we tried to reach with 
as many respondents as possible. We consulted with our thesis instructor while designing both 
interview question format and an online questionnaire. Many friends and fellow students also 
provided their great assistance, ideas, and help. The assistance from the IT experts and some 
online tutoring were very helpful during data collecting process. 
 
We applied the below listed step-by-step process to collect data for the research process: 
 
• Interview with the authorities involved in the protection of cultural heritages within 
Kathmandu Valley of Nepal. 
• Online questionnaires for University students in Nepal reached through emails and so-
cial networking platforms. 
• Analysis of statistical and other secondary data regarding tourists from the online por-
tal of Nepal Tourism Board and Ministry of Culture, Tourism and Civil Aviation. 
• Analysis of Collected data, drawing results and conclusion. 
 
4 Data collection 
 
Collections of all the required data were made through online questionnaires and interview. 
These data were later used to draw conclusions for the research on the selected topic. Using 
the help of an online tool from Google called Google form; the online questionnaires were 
created. These questionnaires were then forwarded to collect responses from different re-
spondents. For the interview part, research was carried out at cultural heritages of Kathman-
du Valley and was analyzed accordingly. Through some help from our friends in Nepal inter-
view with the respective authorities were carried out in those areas. 
 
4.1 Interview with the authorities 
 
The main aim of this research was to study the cultural aspects of tourism in Nepal from the 
perspectives of Nepali people, the cultural dimensions they think will attract tourists the 
most, the resources and opportunities for the development of cultural tourism, the necessity 
for the development of cultural tourism, the actions of local government authorities for the 
development of cultural tourism, the effect of tourism on the lives of locals and so on.  
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For the purpose of research as the researcher could not visit Nepal himself to take interviews, 
help from electronic media was taken for conducting the interview. First of all, contacts with 
two people involved in the authority boards of cultural heritages of Kathmandu Valley were 
obtained with the help of friends in Nepal. After that, the open-ended questions were sent to 
them regarding what they saw as the important aspects of cultural tourism, the challenges 
faced by cultural tourism sector and so on. This helped the author create the questionnaire 
for the second phase of the research. 
 
4.2 Online questionnaire 
 
The quantitative approach of the research is fulfilled by the online questionnaire set. 14 sets 
of questions were chosen carefully and included in the set. The questionnaire was designed 
and created using Google forms; an online survey tool from google. A small detail about the 
survey and why it is being conducted was written at the top of the questionnaire before the 
questions. 
 
The author first asked few of his friends and fellow students regarding the questionnaire. 
Some improvements in the questionnaires were made according to the suggestion. After that, 
the questionnaire was shared through Facebook and Gmail to the university students of Ne-
pal. The response was very good in the beginning with nearly 60 responses within the first two 
days. But, the rate for response declined in the latter days. A large amount of power cut in 
Nepal leading to difficulties for students to spend time on the internet and fill the question-
naire might have played a role in the sharp decline in the number of responses. Attempts 
were made to get more responses by sending the questionnaire again and re-sharing in social 
media. This was successful to an extent and a total of 156 responses were generated. Howev-
er, this number is a bit less than what we had expected. 
 
The online questions contained altogether of 14 questions related to the actual survey and 
three other questions that asked respondents’ age, gender, and level of education. The ques-
tionnaire included few statements where the respondent had to give their opinion on the lev-
el of their agreement with the statement. Some of the questions were dichotomous with 
yes/no as answers while others provided a list of options for respondents to choose. The ques-
tionnaire was made available for about a month before it was removed. 
 
 
5 Data Analysis and Result 
 
The data collected through the interview, online surveys and other secondary sources are 
listed and analyzed in this chapter. Results are generated through analyzing these data, 
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which are, then with the help of figures and tables. The analysis is carried out in a best suita-
ble way using various kinds of statistical tools and data presentation methods. 
 
5.1 Demographic factors 
 
The first three questions of the survey were about the demographic information about the 
respondents. Data related to gender, age and education were collected to have a general 
overview like which gender, age group, and education group responded more. 
 
The following table shows the distribution of respondents according to gender. 
 
Gender 
 
Number Percentage 
Female 62 39.70% 
Male 94 60.30% 
Other 0 0% 
Total 156 100.00% 
 
Table 2: Respondents by Gender 
 
Out of total 156 responses, 62 responses (39.70%) were from the female respondents whereas 
94 responses (60.30%) were from the male respondents. The reason behind the number of 
male respondents being more than female might be that while sending or forwarding the 
online questionnaire randomly through the web and social media somehow the links were 
forwarded more to the male respondents. Another probable cause might be that more male 
respondents actually filled the forms as compared to female respondents. However, the 
author has not gone through any statistical data on this topic. So, it is only based on authors’ 
own assumption. 
 
The pie chart showing this information is shown below: 
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Figure 3: Pie chart showing respondents by gender 
 
Information regarding respondents’ age was also collected. The table below shows the num-
ber of respondents by different age groups. 
 
Age 
 
Number Percentage 
Below 15 0 0% 
15-25 124 79.50% 
26-35 32 20.50% 
36-45 0 0% 
Above 45 0 0% 
Total 156 100% 
Table 3: Respondents by age group 
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124 respondents belonged to age group 15 to 25 whereas 32 respondents belonged to age 
group 26 to 35. No responses were received from age category below 15 and above 35 years 
old. Although attempts were made to include all age groups in the survey, it didn’t become 
possible due to the less and nominal use of Internet in Nepal by that particular age group. 
Questionnaire link was sent to few people above the age group of 35 old years via Facebook 
but no responses came back. It might be due to their busy work life or this whole thing wasn’t 
of their interests. 
 
Apart from the gender and age group, data of respondents educational background was also 
collected which is presented below in a tabular form: 
 
Education 
 
Numbers Percentage 
No formal education 0 0% 
Primary School 0 0% 
School Leaving Certificate 0 0% 
High School or 10+2 12 7.70% 
Under Graduation 98 62.80% 
Post Graduation and above 46 29.50% 
Total 156 100% 
 
Table 4: Respondents by Education 
Out of total 156 respondents, most of the respondents belonged to undergraduate educational 
category. The reason behind this is, the author himself is an undergraduate student and most 
of his colleague and friends are moreover from the same category. 46 responses were 
received from the people with post graduation and above background. There were a few 
responses from high school students as well. 
 
5.2 Resources and opportunities of cultural tourism in Nepal  
 
To know respondents perspective about the existing resources and opportunities for the de-
velopment of cultural tourism in Nepal, the author included three questions in the survey. 
 
Do you think the resources and opportunities exist for the development of cultural tourism in 
Nepal? 
Yes 146 93.60% 
No 10 6.40% 
 
Table 5: Existence of resources and opportunities for cultural tourism development 
 18 
146 respondents out of 156 believe that resources and opportunities exist in Nepal for the 
development of cultural tourism. It was followed by another question to know that to what 
extent do they believe those resources are actually established there. 
 
Fully established 8 5.10% 
Not yet established 38 24.40% 
In the process of being established 86 55.10% 
Not at all established 24 15.40% 
Total 156 100.00% 
 
Table 6: Establishment of resources for the development of cultural tourism in Nepal? 
 
Figure 4: To what extent do you believe the resources for the development of cultural tour-
ism has been established in Nepal? 
 
More than half respondents believe that the resources for the development of cultural tour-
ism in Nepal are in the process of being established and 10% respondents believe these re-
sources are fully established. They are pessimistic about the future of cultural tourism in Ne-
pal. Whereas 24.40% respondents believe that Nepal can establish these resources but it 
hasn’t yet and 15.40% of respondents feel that the establishment of resources for the devel-
opment of cultural tourism has not been established at all. 
 
Further answering to the question what resources and opportunities do you believe are most 
available in Nepal the respondents showed the following mixed view. 
 
Abundance of historic and cultural sites 98 62.80% 
Temples and monasteries 100 64.10% 
Customs and traditions of different ethnic groups 106 67.90% 
Percentage,	Fully	established,	5.10%,	5%	Percentage,	Not	yet	established,	24.40%,	25%	
Percentage,	In	the	process	of	being	established,	55.10%,	55%	
Percentage,	Not	at	all	established,	15.40%,	15%	
To	what	extent	do	you	believe	the	resources	for	the	
development	of	cultural	tourism	has	been	
established	in	Nepal?	
	 Fully	established	Not	yet	established	
In	the	process	of	being	established	Not	at	all	established	
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Folk arts 58 37.20% 
History of Nepal 48 30.80% 
 
Table 7: Most available resources and opportunities in Nepal 
 
Figure 5: What resources and opportunities do you believe are most available in Nepal? 
 
Among different resources for cultural tourism, respondents believe that the most available 
resources which can also serve as an opportunity for cultural tourism development are cus-
toms and traditions of different ethnic groups (67.90%) followed by temples and monasteries 
(64.10%) and historic and cultural sites (62.80%). 37.20% and 30.80% of respondents believe 
that the folk art of Nepal and history of Nepal are the most available resources for cultural 
tourism development in Nepal respectively. 
 
5.3 Reasons for tourist visiting Nepal 
 
Opinions of respondents were taken regarding the reasons for tourist visiting Nepal. Respond-
ents were asked to rate five different alternatives on five rating scale ranging from 1 to 5, 1 
being the most likely reason and 5 being the most unlikely reason. The five alternative rea-
sons provided in questionnaire for tourist visiting Nepal were:  
• Natural beauty and holiday pleasure 
• Trekking and Mountaineering 
• Historical monuments and Nepali culture 
• Pilgrimage 
• Business conventions and other official purposes 
It was to understand whether how the respondents think about the importance of culture in 
tourism when other alternatives are also presented.  
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Figure 6: Natural beauty and holiday pleasure 
 
Figure 7: Trekking and Mountaineering 
 
Figure 8: Historical monuments and Nepali Culture 
Natural	beauty	and	holiday	pleasure,	Most	likely,	68	
Natural	beauty	and	holiday	pleasure,	Likely,	52	
Natural	beauty	and	holiday	pleasure,	Neutral,	8	
Natural	beauty	and	holiday	pleasure,	Unlikely,	16	
Natural	beauty	and	holiday	pleasure,	Most	unlikely,	12	
Chart	Title	
Trekking	and	mountaineering,	Most	likely,	98	
Trekking	and	mountaineering,	Likely,	26	 Trekking	and	mountaineering,	Neutral,	8	 Trekking	and	mountaineering,	Unlikely,	2	
Trekking	and	mountaineering,	Most	unlikely,	22	
Chart	Title	
Historical	monuments	and	Nepali	culture,	Most	likely,	40	
Historical	monuments	and	Nepali	culture,	Likely,	50	
Historical	monuments	and	Nepali	culture,	Neutral,	44	
Historical	monuments	and	Nepali	culture,	Unlikely,	16	 Historical	monuments	and	Nepali	culture,	Most	unlikely,	6	
Chart	Title	
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Figure 9: Pilgrimage 
 
Figure 10: Business conventions and other official purposes 
 
Maximum respondents think that ‘Historical monuments and Nepali Culture’ is one of the like-
ly reason tourists visit Nepal. Out of 156 responses, 50 responses were in favor of likely rea-
son whereas 40 responses were in favor of most likely reason. 44 respondents were neutral. 
16 and 6 respondents believe that it is the unlikely and most unlikely reason respectively. 
 
As per the received responses, the most likely reasons tourists visit Nepal are 
• Trekking and Mountaineering (98 responses) 
• Natural beauty and holiday pleasure (68 responses) 
• Historical monuments and Nepali culture (40 responses) 
• Pilgrimage (28 responses) 
• Business conventions and other official purposes (10 responses) 
Pilgrimage,	Most	likely,	28	
Pilgrimage,	Likely,	56	 Pilgrimage,	Neutral,	50	
Pilgrimage,	Unlikely,	14	 Pilgrimage,	Most	unlikely,	8	
Chart	Title	
Business	conventions	and	other	of6icial	purposes,	Most	likely,	10	
Business	conventions	and	other	of6icial	purposes,	Likely,	16	
Business	conventions	and	other	of6icial	purposes,	Neutral,	46	
Business	conventions	and	other	of6icial	purposes,	Unlikely,	48	
Business	conventions	and	other	of6icial	purposes,	Most	unlikely,	36	
Chart	Title	
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Likely and Neutral responses were maximum for Pilgrimage (56 likely and 50 neutral) followed 
by historical monuments and Nepali culture (50 likely and 44 neutral) whereas maximum 
response for unlikely and most unlikely reasons tourists visit Nepal was for the business 
convention and other official purposes. 
 
As per the perspective of respondents, they think that  Nepali culture is one of the important 
reasons for tourists to visit Nepal. But, they don’t think it is the most likely reason. Most of 
them believe that most tourists visit Nepal for trekking and mountaineering and natural 
beauty and holiday pleasure rather that cultural factors. 
 
5.4 Cultural services  
 
The author included a few questions about services and facilities related to cultural tourism. 
Respondents were asked if they believe there is a social demand for the development of cul-
tural tourism in Nepal. 89.7 % of the total respondents answered ‘yes’ for an answer whereas 
rest 10.3% answered ‘no’.  
Following the previous question, respondents were asked what factors they think are im-
portant to improve cultural services in Nepal. It was a multiple choice question. Mixed re-
sponses were received. 
  
What factors do you think are important to improve cultural services in Nepal? 
Publicizing Nepalese culture around the world 88 56.40% 
Protection and preservation of the cultural heritage 94 60.30% 
Positive economic influence 102 65.40% 
Provide for sustainable social development 62 39.70% 
Others 10 6.40% 
 
Table 8: What factors do you think are important to improve cultural services in Nepal? 
 
Most respondents answered that positive economic influence in Nepal would improve the lev-
el of cultural services provide to tourists in Nepal. Nepal is an economically poor country and 
still is in the path of developing. Most people believe that improvement in the economic sta-
tus of Nepalese people would certainly bring improvement the cultural services they offer to 
the guests. 
Protection and preservation of the cultural heritages of the nation and publicizing the na-
tion’s culture around the world is equally important. This survey was taken post-earthquake 
that hit Nepal on 25 April 2015 with a magnitude of 7.8 Mw. The nation suffered huge human, 
physical and property loss. Various famous old temples, monuments, palaces, and monaster-
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ies listed in UNESCO world heritage list got destroyed. Nepal is currently in its phase of recon-
structing these monuments as soon as possible.  
 
 
 
Table 9: Important factors to improve cultural services in Nepal 
 
Respondents were also asked to give their views on the types of cultural services which they 
think would appeal more to the tourists. Most of the respondents agreed on displays of 
traditional customs followed by folk and classical arts performance. Religious rituals and sales 
exhibition of handicrafts received an equal number of responses. 37.20% of responses were 
received for international festivals. 
 
What types of cultural services do you think are to be offered to tourists so as to appeal to 
them? 
Folk and classical arts performance 84 53.80% 
Sales exhibition of handicrafts 68 43.60% 
Museum displays 54 34.60% 
Displays of traditional customs 88 56.40% 
Religious rituals 68 43.60% 
Arts exhibition 34 21.80% 
International festivals 58 37.20% 
 
Table 10: Types of cultural services to be offered to tourists so as to appeal to them 
 
 
What	factors	do	you	think	are	important	to	improve	cultural	services	in	Nepal?,	Publicizing	
What	factors	do	you	think	are	important	to	improve	cultural	services	in	Nepal?,	Protection	and	
What	factors	do	you	think	are	important	to	improve	cultural	services	in	Nepal?,	Positive	
What	factors	do	you	think	are	important	to	improve	cultural	services	in	Nepal?,	Provide	for	 What	factors	do	you	think	are	important	to	improve	cultural	services	in	Nepal?,	Others,	6.40%	
Chart	Title	
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Table 11: Cultural services to be offered to tourists so as to appeal them 
 
Tourist guides are also important services offered to tourists. When it comes to cultural tour-
ism I believe that a guide should be very well known about the facts and information. He/she 
should be able to satisfy the query of tourists and make them feel comfortable, welcome and 
happy. So, we asked our respondents if appointing guides from the local community would help 
more to promote cultural tourism in that area. 94.9% of responses received were for the ’yes’ 
while 5.10% responses were for the ’no’ 
 
 
 
Figure 11: Appointing guides from the local community 
 
What	types	of	cultural	services	do	you	think	are	to	be	offered	to	tourists	so	as	to	appeal	to	them?,	Folk	
What	types	of	cultural	services	do	you	hink	are	to	be	offered	to	tourists	so	as	appeal	to	them?,	Sales	
What	types	of	cultural	services	do	you	think	are	to	be	offered	to	tourists	so	as	to	appeal	to	them?,	
What	types	of	cultural	services	do	you	think	are	to	be	offered	to	tourists	so	as	to	appeal	to	them?,	
What	types	of	cultural	services	do	you	think	are	to	be	offered	to	tourists	so	as	to	appeal	to	them?,	
What	types	of	cultural	services	do	you	think	are	to	be	offered	to	tourists	so	as	to	appeal	to	them?,	Arts	
What	types	of	cultural	services	do	you	think	are	to	be	offered	to	tourists	so	as	to	appeal	to	them?,	
Chart	Title	
Do	you	believe	appointing	guides	from	the	local	community	will	help	more	to	promote	cultural	
Do	you	believe	appointing	guides	from	the	local	community	will	help	more	to	promote	cultural	
Do	you	believe	appointing	guides	from	the	local	
community	will	help	more	to	promote	cultural	
tourism	of	that	area?	
Yes	No	
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We also asked our respondents to give their opinion on if homestay facility would serve as one 
of a means for developing cultural tourism. 93,6% of respondents responded positively while 
remaining 6.4% didn’t. 
 
 
Figure 12: Homestay as a means of developing cultural tourism 
 
5.5 Advantages and problems 
 
Tourism brings in different advantages and disadvantages along with itself. The author in-
cluded few questions related to the advantages and problem that cultural tourism could pos-
sibly bring into the society, community and nation as a whole. Respondents were asked if they 
thought tourism was positively affecting the lives of people of their community.  
 
 
 
Figure 13: Cultural tourism positively affecting the life of people 
Do	you	believe	homestay	serves	as	a	means	of	developing	cultural	tourism?,	Yes,	93.60%,	94%	
Do	you	believe	homestay	serves	as	a	means	of	developing	cultural	tourism?,	No,	6.40%,	6%	
Do	you	believe	homestay	serves	as	a	means	of	
developing	cultural	tourism?	
Yes	No	
Do	you	think	tourism	is	positively	affecting	the	lives	of	people	of	your	locality?,	Yes,	38.50%,	38%	Do	you	think	tourism	is	positively	affecting	the	lives	of	people	of	your	locality?,	No,	12.80%,	13%	
Do	you	think	tourism	is	positively	affecting	the	lives	of	people	of	your	locality?,	To	some	extent,	
Chart	Title	
Yes	No	To	some	extent	
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12.80% respondent didn’t think that tourism had positively affected the life of people of their 
locality while remaining respondents answered  they did  think that tourism had positively 
affected the lives of people in their locality out of which 38.50% agreed to the fullest and 48.70% 
respondents agreed to some extent only. 
 
When asked if any appropriate actions were being taken by the local government authorities to 
attract tourists in their area 71.8% respondents answered ‘No”, 20.5% respondents answered 
‘No Idea’ and only 7.7% respondents actually answered ‘Yes’. This shows that there is no par-
ticipation of local government to promote cultural tourism in many areas or is very low and un-
noticeable. 
 
 
Figure 14: Appropriate actions by the local government authorities to attract tourists 
 
The last question in the survey was related to the problems of cultural tourism in Nepal. 
Despite rich culture and potential, the country isn’t able to attract more tourists as targeted. 
Thus to know what were the actual problems from the perspective of respondents, the author 
included this question. Respondents were asked to choose multiple answers of their choice. 
The results are shown below in the tabular and graphical form. 
 
What do you think are the problems of cultural tourism in Nepal? 
Lack of promotion/advertisements of culture to attract tourists 92 59.70% 
Cultural deterioration 48 31.20% 
Lack of infrastructures like transportation, the internet, etc. in culture rich areas 100 64.90% 
Lack of effective tourism policies 80 51.90% 
Other 4 2.60% 
 
Figure 15: Problems of cultural tourism in Nepal 
Do	you	think	appropriate	actions	are	being	taken	by	the	local	government	authorities	to	attract	tourists	to	your	area?,	Yes,	7.70%,	8%	
Do	you	think	appropriate	actions	are	being	taken	by	the	local	government	authorities	to	attract	tourists	to	your	area?,	No,	71.80%,	72%	
Do	you	think	appropriate	actions	are	being	taken	by	the	local	government	authorities	to	attract	tourists	to	your	area?,	No	idea,	20.50%,	21%	
Chart	Title	
Yes	No	No	idea	
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Figure 16: Problems of cultural tourism in Nepal 
 
As per the responses received most people think that the problem of cultural tourism in Nepal 
is due the lack of infrastructures like transportation, the internet etc in culture rich areas 
(64.9%). Lack of the many infrastructures in such areas has made them inaccessible and these 
areas do receive only nominal tourists. 59.70% respondents agreed that the problem of cul-
tural tourism in Nepal is the lack of proper promotion and advertisements to attract the tour-
ists. 51.90% of respondents blamed it on the lack of effective tourism policies and 31.20% be-
lieved it is due to the cultural deterioration. 
 
6 Limitations, Validity, and Reliability of the Research 
 
The result from the data limits only within Nepal as the web-based survey was conducted 
among the people of Nepal only. It was studied through the perspective of Nepalese people 
only. Therefore, the findings might not be suitable to generalize the situation of whole tour-
ism industry since other countries were excluded from this part of research. Authors got help 
from a friend in Nepal to conduct brief interviews with the people around cultural heritage 
sites. The results from the interview were collected through the internet later and might 
have affected in the results. If authors themselves had been involved in the process the re-
sponses collected could have or haven’t been somewhat different due to the difference in 
approach, attitude, style and many other factors. The online questionnaire link was first sent 
to a circle of friends of author via social network who were further requested to send it for-
ward to other people. It caused the online link being distributed only among a certain age 
What	do	you	think	are	the	problems	of	cultural	tourism	in	Nepal?,	Lack	of	promotion/advertisements	of	culture	to	attract	tourists,	59.70%	
What	do	you	think	are	the	problems	of	cultural	tourism	in	Nepal?,	Cultural	deterioration,	31.20%	
What	do	you	think	are	the	problems	of	cultural	tourism	in	Nepal?,	Lack	of	infrastructures	like	transportation,	internet,	etc.	in	culture	rich	areas,	
What	do	you	think	are	the	problems	of	cultural	tourism	in	Nepal?,	Lack	of	effective	tourism	policies,	51.90%	
What	do	you	think	are	the	problems	of	cultural	tourism	in	Nepal?,	Other,	2.60%	
Chart	Title	
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group of people residing in the urban and sub-urban area only where the internet facility is 
available. If the number of respondents from various backgrounds of different age and living 
in different parts had participated, It was possible for the survey results to be bit different. 
The number of responses collected online is less than what author has expected. As the re-
searcher could not visit Nepal himself to conduct this survey, help from electronic media was 
taken.  
 
Applications of both qualitative and quantitative research methods are made to make the re-
sults of the survey more valid and reliable. For gaining initial insight regarding culture and 
tourism, online material related to different cultural monuments and places of historical im-
portance within and outside the Kathmandu Valley were referred.  The websites of Nepal 
Tourism Board and Ministry of Culture, Tourism and Civil Aviation were analyzed to get a 
clearer picture of tourism in Nepal.  The online questionnaires were developed with the nec-
essary consultation of the thesis guide, detail review of the literature and with due considera-
tion of the main objectives. The researchers’ own thesis guide was also consulted for neces-
sary assistance. This section was followed by questions related to resources and opportunities 
for cultural tourism in Nepal. It was to focus on the subjective matter of research. Respond-
ents were required to scale the five different reasons for tourist visiting Nepal. The five dif-
ferent reasons were a natural beauty and holiday pleasure, trekking and mountaineering, his-
torical monuments and Nepali culture, pilgrimage and business conventions and other official 
purposes. Further, they were asked the questions related to cultural services. At the bottom 
of the questionnaire, they were asked three questions related to advantages of cultural tour-
ism to Nepal and the problems related to it. 
The questionnaire was designed simply and was very time convenient to participate. A total 
of 156 respondents from age group 15 to 35 had participated in the survey. However, there is 
a possibility for some respondents not to answer the questions sincerely. Also, this survey was 
conducted post-earthquake that Nepal faced (on 25th April 2015) so the results for reconstruc-
tions and maintenance regarding monuments and old heritages might have been influenced 
more due to this incident as well. Since the survey fulfilled the required information of the 
research, it is valid and the objective was also achieved. 
 
The survey showed that Nepali people have positive hopes for cultural tourism. It has influ-
enced their life to some extent too. At the time of the survey, Nepal was in poorer economic 
condition due to the post-earthquake effect. The country suffered a huge loss at the time and 
is still struggling on reconstruction. This caused a direct effect in tourism industry too. Nepal 
was receiving a very nominal number of tourists and this effect is still continuing due to the 
frequently recurring aftershakes. The obtained results might be somewhat influenced by the-
se issues as well. However, the survey covered the cultural tourism perspective of Nepali 
people and most probably the information is reliable for that particular time. 
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7 Conclusion and Recommendations 
 
The primary aim of this research study was to understand the perspective of culture and its 
impact on the tourism industry of the host country and evaluate the perceptions of the Nepali 
people regarding cultural impacts on the tourism industry. In order to fulfill this aim, both 
descriptive and analytical data results were interpreted to attain some interesting findings of 
the perceptions of the people of Nepal on the cultural effects on the tourism industry. 
Nepal despite being a small landlocked country presents uniqueness in its socio-cultural diver-
sity and natural beauty. The visitors who come and spent time in different parts of the coun-
try have always admired it. The country is very rich in cultural heritage, architecture, tem-
ples and monasteries, unique music, dance, literature, painting, sculpture, traditional folk 
arts, and crafts. Those who have known or heard even a little about Nepal’s beauty and cul-
ture absolutely adores it. Nepal was also recently listed as the one of the 50 places you 
should see before you die list published by BBC Holiday. 
 
Nepali people believe that the country has opportunities for the further development of cul-
tural tourism but the nation is lagging behind due to the limited resources especially the fi-
nancial resources. But these resources are in the process of being established and hopefully 
will take the cultural tourism of Nepal to a new height. Nepal is a country with an abundance 
of historic, cultural and diverse ethnic traditions, which could attract tourists from world-
wide, but lacking the proper promotion they aren’t famous and well known to the general 
crowd. 
Nepal gets visitors from around the globe for various purposes. The country offers a lot from 
natural beauty and holiday pleasure to trekking and mountaineering to pilgrimage and lot 
more. As per the Nepal tourism statistics report 2014, Nepal received a total of 790,118 visi-
tors from worldwide during the year 2014. But this number has gradually fallen from 803,092 
and 797,616 during the years 2012 and 2013 respectively. The political environment in Nepal 
has been very unstable since last 15 years. The government at times has tried to launch dif-
ferent programs to uplift the tourism industry but none of the programs have been that effec-
tive to raise the bars.  
 
It can be confirmed that the tourism industry in Nepal is definitely a job generator; both 
services oriented and products oriented. Directly and indirectly, large numbers of people are 
associated with this industry. Nepal being one of the poor countries around the globe should 
put economic concern at the top of its priority list. The country receives good revenue from 
the tourism industry in the forms gross foreign exchange, foreign exchange receipt, royalty 
from foreigners visiting protected areas and consumption of many other goods and services. 
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The report from the National Planning Commission of Nepal estimated damage/ losses of NPR 
19222 million due to the earthquake (April 2015) in culture/ heritage sector and damage/loss 
of NPR 81737 million in the tourism sector. The country needs to strengthen the industry per-
formance to recover these losses and damages. 
Most Nepalese people believe that the low performance of tourism industry in Nepal is due to 
the lack of publicity of Nepalese natural beauty and culture around the world. Very few peo-
ple think that the governments are taking the appropriate actions to attract tourists in na-
tional and local level. Lack of proper promotion, infrastructure, and effective tourism policy 
is the problem of cultural tourism in Nepal. 
 
The analyzes of the data collected suggest the following general recommendations: 
 
• To increase the number of tourist arrivals, the country needs intense international 
and national promotional activities through the public and private sector. Nepal’s his-
torical and cultural value, traditions and festivals should be documented and publi-
cized to attract more number of tourists. 
 
• The infrastructures to support the tourism industry should be established and devel-
oped such a way that visitors find it accessible. 
 
 
• The historical, cultural sites and heritages should be reconstructed and renovated 
maintaining the looks and feel from the past.  
 
• Communities and localities should be encouraged to run tourism center point in major 
tourists’ area to develop various sorts of entertaining yet cultural and traditional pro-
grams, homestay services and local guide facilities. 
 
 
• Various programs related to folk and classical performances, exhibition of arts and 
handicrafts, displays of traditional customs and religious rituals and their promotion 
should be encouraged from local as well as national level. 
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 Appendix 1 
Appendix 1: Online Questionnaire 
 
Dear Respondents, 
In light of the current situation of Nepal, it is important that the first thing we, as Nepali 
people, can do is to stand on our own by utilizing our competitive strength. And, it is of no 
doubt to anyone that promoting tourism is one of the best ways to do so. So, we are conduct-
ing this research to identify the perception of Nepali people regarding cultural tourism in Ne-
pal and what steps we can take to promote it further. 
 Your time and effort to complete this survey are much appreciated. Please be assured that 
the responses furnished in this questionnaire will be used at the aggregate level for the pur-
pose of the study and will be held strictly confidential. 
 
Thank you! 
 
Gender 
• Female 
• Male 
• Other 
Age 
• Below 15 
• 15-25 
• 26-35 
• 36-45 
Education 
• No formal education 
• Primary School 
• School Leaving Certificate 
• High School or 10+2 
• Graduation 
• Post Graduation 
 
 
 
1. Do you think the resources and opportunities exist for the development of cultural 
tourism in Nepal? 
• Yes 
• No 
 
2. What resources and opportunities do you believe are most available in Nepal? 
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• Abundance of historic and cultural sites 
• Temples and monasteries 
• Customs and traditions of different ethnic groups 
• Folk arts 
• History of Nepal 
 
3. Do you believe there is a social demand for the development of cultural tourism in 
Nepal? 
• Yes 
• No 
 
4. What type of advantage do you believe this type of tourism will bring to society? 
• Publicizing Nepalese culture around the world 
• Protection and preservation of the cultural heritage 
• Positive economic influence 
• Provide for sustainable social development 
• Others 
 
5. Do you believe there is a social demand for the development of cultural tourism in 
Nepal? 
• Yes 
• No 
 
6. What type of advantage do you believe this type of tourism will bring to society? 
• Publicizing Nepalese culture around the world 
• Protection and preservation of the cultural heritage 
• Positive economic influence 
• Provide for sustainable social development 
• Others 
•  
7. To what extent do you believe the resources for the development of cultural tour-
ism has been established in Nepal? 
• Fully established 
• Not yet established 
• In the process of being established 
• Not at all established 
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8. What types of cultural services do you think are to be offered to tourists so as to 
appeal to them?  
• Folk and classical arts performance 
• Sales exhibition of handicrafts 
• Museum displays 
• Displays of traditional customs 
• Religious rituals 
• Arts exhibition 
• International festivals 
 
9. Rank the followings as the reason for tourists visiting Nepal according to your view 
(1-most likely reason, 5- least likely) 
 1 2 3 4 5 
Natural beauty and Holiday Pleasure      
Trekking and Mountaineering      
Historical Monuments and Nepali Culture      
Pilgrimage      
Business Conventions and other official purposes      
 
10. Do you think appropriate actions are being taken by the local government authori-
ties to attract tourists to your area? 
• Yes 
• No 
 
11. Do you think tourism is positively affecting the lives of people of your locality? 
• Yes 
• No 
• To some extent 
 
12. Do you believe appointing guides from the local community will help promote cul-
tural tourism more? 
• Yes 
• No 
 
13. Do you believe homestay serves as a means of developing cultural tourism? 
• Yes 
• No 
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14. What do you think are the problems of cultural tourism in Nepal? 
• Lack of promotion/advertisements of culture to attract tourists 
• Cultural deterioration 
• Lack of infrastructures like transportation, the internet, etc. in culture rich areas 
• Lack of effective tourism policies 
• Others 
 
  
 
